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From: "Joseph D'Alessandro" <jdman@magpage.com> i
To: A4 . A4 (FCCINFO) /ﬂ
Date: 9/1/98 $:03pm s
Subject: ?

Dear Senators and Congressman:
FCC Chairman Kennard and Commissioners:

THIS IS THE NABR'S VIEW ON COMMUNITY
RADIO

THIS IS A DAY IN COMMUNITY RADIO PER.THE NABR
JUST ONE DAY

August 27, 1998

CHANCELLOR TO BUY CAPSTAR RECEIVED
CLEAR CHANNEL BUYS STATION

TCI INT'L MERGER OK, JACOR BUYS 5

RADIO AAHS SALE FINAL SEP - 21398
CUMULUS BUYS 25 STATIONS e
CAPSTAR BUYS UP TRIATHLON FEDERAL COMMURNICA/(ORS LOMMISETU
CAPSTAR BUYS NEBRASKA STATIONS OFFHCE OF Tik SECRETARY

CAPSTAR BUYS WXLE

CHANCELLOR BUYS PUERTO RICO STATIONS
HICKS EMPIRE EXPANDS

CHANCELLOR BUYS LIN TV FOR $1.6B
CHANCELLOR BUYS INTO GRUPO RADIO
CUMULUS ACQUIRES 16 STATIONS

THE NAB
SCaM

Community Radio Is = Free Air time for Community Members who would like to
do a Program on the Station,Music or other wise.

Free Air time for
Police,Hospitals,Civic Leaders,Fire Department,the list is Endless,plus
Affordable Advertiseing Rates.

The NAB can not and will not do Community Radio
they are interested in only MONEY,and Huge Profits.

If the NAB did True Community Radio instead of 6.8 Billion the Number Would
be Thousand's of Billions

Biggest Scam Of The Century,By The Biggest Decivers
Of The Century:

{ PASS LPFM RADIO ASAP )
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Broadcasters 1771 N
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August 14.1998

Dear Broadcasters:

Broadcasteers are "Bringing Community Service Home" to the
tune of 6.8 BILLION, according

to the broadcast industry's first ever, nation wide community service
census. And now we are asking you
to spread the word.

The enclosed flyer highlights the industry's census results
and includes many ideas designed to

make it easy for you to communicate our $6.8 BILLION commitment to
policymakers and your local

communities. And don't by dhy about using the airwaves to promote our
terrific industry record. We have

enclosed new public service announcements to help get you started.

Let us know how you implement the campaign at your station(s).
We want to keep Washington

policymakers and the media informed.

By showcasing our industry's exemplary dedication to community,
this campaign promises incredible

results. We will find better informed policymakers who appreciate
broadcasters' voluntary commitment to

community, beneficiaries who will speak out on our behalf, increased public
appreciation for broadcasters'

contributions and, perhaps most important, a revitalized industry which
recognizes the key to its future
is its commitment to localism.

Thanks in advance for your help.

William L. McElveen

NAB Radio Board Chair

K. James Yager
NAB TV Board Chair

PS you only need 3000 watts per station as it should be per Communications
Acts of 1927 and 1934.

Mr.D'Alessandro



94 Angola Estates
Lewes,Delaware 19958
302-945-1554Dear Senators,and Congressman:
Dear Chairman Kennard,and Commissioners:



